2014 CAMPAIGN CALENDAR
Sunday

Monday

Tuesday

Wednesday

Thursday

Friday

Saturday

Nov 25

Nov 26

Nov 27

Nov 28

Nov 29

Nov 30

*Roundtable:
The Gender
ViolenceHealth
System
Interface:
Practices,
Guidelines
and Protocols

* Voices
for Equality
: A Musical
Celebration
of Women
Human
Rights
Defenders

* Cycling for
Change, a
cycling rally.

Dec 5

Dec 6

Dec 7

* Call for
Individual
Action: Launch

* Discussion
on Gender
Violence &
Policy

* “Men say
NO” Call for
Videos: Launch

*Panel
discussion on
gender
violencehealth care
interface
* Healing the
Hurt: A Public
Forum on
Medical Care
after Sexual
Assault

* Safety Audit
Training
* “You can be
the change”
audio-clip
series launch

* Prajnya
Community
Café

* Blog
Symposium:
Gender
Violence: The
Health Impact
Dec 1

Dec 2

Dec 3

* “The story
behind the
silence.”
Storytelling
for Gender
Equality

* “I have the
power”
choreography
and training

* Prajnya
Community
Café

Dec 8

Dec 9

Dec 10

*Discussion on
cybersafety

*#16Days
Campaign
GBV
#TeachIn

* On
humour and
sexism:
“Laughing till
it hurts”

* Twittergyaan on
GBV

Dec 4
*Coffee and
conversation
on women,
media and
gender
violence

* Prajnya
Community
Café

* Libi, a
creative
writing
workshop

* Prajnya
Community
Café

* Prajnya
Community
Café

2014 Campaign Initiatives & Partnerships
*Corporate Campaign Partnerships: Corporates distributing
our informational materials to their associates, vendors and
clients. http://www.prajnya.in/chennaihelplines.htm
* Men Say NO to Violence against Women
https://www.youtube.com/user/gritprajnya
* Call for Individual Action
http://www.prajnya.in/16d14indivactions.htm
*Gender Violence: The Health Impact: A Blog Symposium
https://gritprajnya.wordpress.com/2014/12/10/gender-violencethe-health-impact-blog-symposium-index-of-links/
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ABOUT THE 16 DAYS OF ACTIVISM
The 16 Days of Activism against Gender Violence originated in 1991 as an initiative of the Centre for Women’s Global
Leadership at Rutgers University and has since been used as an organising strategy by several organisations around
the world. Between 25 November and 10 December every year, the 16 Days Campaign draws the attention of policymakers, governments and civil society to gender violence, and advocates for the elimination of all forms of violence
against women.
The campaign extends between International Day for the Elimination of all forms of Violence against Women (25 No
vember) and International Human Rights Day (10 December), thus emphasising that gender violence is a legitimate
and critical human rights issue, and must be acknowledged as such. In addition, International Women Human Rights
Defenders Day falls on 29 November, spotlighting countless individuals and organisations who dedicate themselves
to defending the rights of women throughout the year; and World AIDS Day on 1 December is an opportunity to
highlight the impact of gender violence on public health issues such as HIV and AIDS. Prajnya has organised the 16
Days Campaign in Chennai since 2008.

3

FEATURES OF THE 2014 PRAJNYA CAMPAIGN
(The information in this report has been extracted from our blogs, Campaign Chronicle
(http://prajnya16days.blogspot.in/) and GritPrajnya (https://gritprajnya.wordpress.com/) as well as the Prajnya
Website (http://www.prajnya.in/) where the 16 Days of Activism was extensively chronicled.)
Every year, the Prajnya 16 Days Campaign against Gender Violence brings together a mix of public events,
workshops, seminars and other activities that take place across towns and even, media. This year, in the 6th Edition
of the Campaign, we wanted to make a shift away from the notion that the impetus for social change must come
mainly from organisations like ours. We wanted to return ownership of campaigns like this to all citizens, to each of
us, as individuals. We wanted to say, "No matter what you do, where you are, what your life is like, there is
something you can do. And even if it is small, the small things add up!"
We invited 17 individuals to take the lead on this year's campaign by initiating activities and taking action within
their immediate spheres. They were our Gender Equality Mobilisers, or as we like to call them, G.E.M.s. The G.E.M.s
were from different walks of life; some more famous than others. Each of them has found a way to show support for
this cause--eliminating gender violence--in some way that was meaningful to them and that fit in with their everyday
life.
In addition, this year, we placed a spotlight on gender violence and public health with a series of programmes and
conversations that made the case for getting gender and sexual violence onto the public health agenda as an urgent
and legitimate issue.
Programmes in the Spotlight section of the 2014 Campaign focused on the following key questions:




How can we build the capacity of health care professionals to respond to violence?
What are some best practices of health care system responses to gender and sexual violence?
How can we help establish a sustainable mechanism within the health system to respond to violence?

Resource creation has been one of the most important aspects of the Prajnya 16 Days Campaign against Gender
Violence. Since 2012, the blog symposium has been an important part of this work. This year’s blog symposium
served as a companion to the Spotlight segment. It framed gender-based violence in all its forms as a public health
issue that affects all sections of the population and analyses its health impact from a physical, reproductive and
psychological viewpoint. In addition, the symposium also critically examined the emergency health care responses
and protocols that exist to combat gender and sexual violence including the attitudes of health care professionals
with a gaze that moved from “what is” to “what should be” and located this discussion within a framework that is
firmly survivor-centric and rights-based. The posts were featured on the GRIT blog, and can be accessed here:
https://gritprajnya.wordpress.com/2014/12/10/gender-violence-the-health-impact-blog-symposium-index-of-links/.
We also generated audio resources on gender-based violence and produced ‘How To’ documents that outline first
aid facts for acid and burn attacks as well as shedding light on accessing medical care after sexual assault.
Finally, we made a concerted effort to reach out and invite the larger community, both online and offline, to be a
part of the solution, to take responsibility and action in any way that they can to further our common goal – to end
all forms of sexual and gender-based violence, no matter whom it targets. We put out an individual call for action as
well as a call for ‘Men say No’ videos to provide people with a variety of options to contribute to the campaign and
emphasise our firm belief that small individual actions can have a large collective impact.
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•AVTAR I-WIN
•Continental Data
Graphics India
•EZ Vidya
•RR Donnelly
•Sandy's Chocolate
Laboratory
•Sundari Silks

Safer Spaces Initiiative

•Amadeus Media Pvt
Ltd
•Chennai Runners
Club
•Chennai Volunteers
•FES India
•Sargam Children's
Choir
•Rotary Club of
Chennai Spotlight
•Bharatiya Vidya
Bhavan
•Tamil Nadu Cycling
Club
•Mythri Centre for
Arts
•Women's Web

Corporate Campaign Partners

2014 Campaign Partners

2014 CAMPAIGN PARTNERS

•Sandy's Chocolate
Laboratory
•Sathyam Cinemas

CAMPAIGN ACCOUNTS
How we spent money during the 2014 campaign

Under ‘Information and Communications,’
we include the costs of printing and photocopying
gender violence related handouts, invitations and
posters; office supplies; courier, postal and
campaign telephone charges. We spent Rs. 28392/‐
under this head.

Under ‘Programme Logistics,’ we include
the costs of renting venues and audiovisual
equipment (including projector, screen, laptop,
speakers and lights); travel costs and refreshments.
We spent Rs. 30376/‐ under this head.

Under ‘Honoraria and Gifts,’ we include the
costs of presenting resource persons with
honoraria, conveyance or mementos. We spent Rs.
1200/‐ under this head.

Under ‘Salary and Stipend,’ we include the
salary and travel allowance of the Campaign
Coordinator. We spent Rs. 25000/‐ under this
head.
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MEN SAY NO

The Call for Videos went out as part of the campaign for the third year. It invites all men to send in 1 minute videos
in which they address their concerns and opinions about violence against women. This year we received 10 videos in
English, Hindi and Tamil from men across the country. The videos can be found on the GRIT Prajnya YouTube channel
and can be viewed at: https://www.youtube.com/user/gritprajnya.
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CALL FOR INDIVIDUAL ACTION

This year, through the Call for Individual Action, the campaign sought to reach out to a larger audience and create a
network of online and offline communities who could engage with each other on the important issues of the day.
From volunteering with local service providers to sharing pre-composed tweets and Facebook status messages, the
Call for Individual Action had practical suggestions on how people could help raise awareness about gender violence.
Like last year, we also invited people to change their profile pictures on social media to the Campaign Logo in
solidarity. The ripple effect of these actions was a great gain and they provided us with the means to widen our
scope and reach out to new audiences.
Here is what we suggested:
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GENDER EQUALITY MOBILISERS – OUR G.E.M.s

Clockwise from our logo:

N.Shekar; Khushbu Sundar; Kavitha Muralidharan; Sudha Raja; Nanditha Prabhu; Preeti Aghalayam; Jayanthi
Karthikeyan; Dhamayanthi; Ramya Kannan; Sudha Umashanker; Rinku Mecheri;
Sriram Ayer; Indu Balachandran; Devasena; Zubeda Hamid; Pravin Shekar; Padmini Subramaniam.
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PREETI AGHALAYAM: #RUNSAFE
Preeti Aghalayam is a Professor in Chemical
Engineering & the Chairperson, Women's
Forum, at IIT Madras. She has a PhD in
Chemical Engineering from the University of
Massachusetts, Amherst, and has worked as
Assistant and Associate Professor at IIT
Bombay. A life-time running addict, Preeti
participates in several marathons and half
marathons through the year. She is also on the
organising committee of The Wipro Chennai
Marathon, 2014, and a member of the vibrant
Chennai Runners club. She is passionate about
books, running, women's issues, and math.
As part of the 16 Days Campaign, Preeti
encouraged women runners to carry out safety
audits, actively sourced and shared
information and initiated discussions on social
media about safety while running and initiated
a signature campaign as part of the Wipro
Chennai Marathon.
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DEVASENA ES: MAKING A
DIFFERENCE
Devasena ES (Deva) is a media freelancer.
She worked as a Human Resources
Management professional before she
kick-started a career in media. She has
been an RJ since 2003 and continues to
host a daily show in a popular radio
channel. She is also a voice-over artiste
and a sub-titling professional. As part of
the 16 Days Campaign, Deva helped
create audio resources in collaboration
with the Prajnya Team, which address
some frequently asked questions about
gender violence.

The topics covered in the audio-clips include:










A call for individual action
What is gender violence?
What can we do when we witness violence?
Sexual harassment on public transport and other public spaces
Workplace Sexual Harassment
Women’s helplines
Can women be taken to the police station after dark?
Laws that protect us against Gender Violence
Can gender violence be prevented?

The index of all the clips can be accessed at: http://prajnya16days.blogspot.in/2014/12/an-index-of-sound-clips-ongender.html
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DR.SUDHA RAJA
GIVING VOICE

Dr. Sudha Raja, Principal and Director of Suswara School Of Music, has been training children in Carnatic Vocal,
Keyboard and Choral Music, for the past 25 years. A doctorate in Indian Music from the Madras University, she
received a State Government Scholarship to pursue the research. She has been Conductor & Trainer of SARGAM - a
Children’s Choir and SARGAM - a Female Choir. She is Principal Faculty of Rhapsody-Education Through Music, which
has its presence in 65 schools in two states and handles 95,000 children everyday through all strata of society - since
May 2012. She has been Conductor, Instructor and Member of The Madras Youth Choir, formed by late, M.B.
Srinivasan, since 1979, and continues to be a member.
As part of the 16 Days Campaign, she trained and conducted children of the Sargam Choir and the Chennai Schools in
Nungambakkam and Mylapore as they celebrated Women Defenders of Human Rights with spirited renditions of
songs such as Odi Vilayadu Papa, Parukulle Nalla Nadu and Ekla Chalo amongst many others.
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PRAVIN SHEKAR
CYCLING FOR CHANGE

Pravin is a start-up specialist, parallel entrepreneur and research evangelist. As a social entrepreneur, he invests time
(and money) in sustainable social causes and awareness initiatives. He speaks, writes & organizes conferences that
cover entrepreneurship, marketing research and frugal innovation. Professionally, Pravin heads KREA, India’s leading
Healthcare panel and has invested in several ventures (Social
Catalyst,www.CANDO.ind.in and www.theResearchSuite.com). He lives in Chennai with his wife, 2 kids and 2 dogs!
He loves travel, photography and new experiences.
As part of the 16 Days Campaign, he organised a cycle rally to raise awareness about gender violence. Pravin and his
group cycled from Madhya Kailash to Marina and back and on the way, stopped at various spots to engage with the
general public, inform them about the campaign and distribute informational material.
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PADMINI SUBRAMANIAM
EXPLORING GV: AN INCLUSIVE CHANGE

Padmini Subramaniam did her BA (Hons) in Philosophy from Indraprastha College, Delhi. Teaching has been her
passion, and even as a young girl, she ran a school for underprivileged children at home. Later she trained as a
teacher and has taught at schools in Mumbai and Chennai. Padmini is a trained singer, having learnt both Carnatic
music and Rabindra Sangeet.
As part of the 16 Days Campaign, Padmini organized a Prajnya Community Café. A diverse group of women gathered
to discuss what gender violence meant to them and how it impacts lives. An interesting and often passionate
conversation, the group touched upon many aspects of violence and shared anecdotes and informed opinions to
chart both existing status quos and positive change in terms of gender rights. Strong, vocal women all, they were not
afraid to put forth diverging views.
From violence at home to violence at the workplace and on the street, a whole gamut of issues were discussed
through different lenses: the cultural milieu and conditioning that informs both male and female behaviour, the
quest for personal safety and security, economic and social status, legal and policy mandates to name a few.
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SUDHA UMASHANKER
THE POWER OF STORIES

Sudha Umashanker is a freelance journalist, columnist, social activist and storyteller. She has written on a wide
variety of subjects ranging from women centric stories and gender issues to health articles, humour and spiritual
columns. As a social activist she has run numerous campaigns for the use of seat belts and helmet, Prevention of
Child Sexual Abuse, Maternal Health and Prevention of Child malnutrition, Eye donation, Barrier free environment
for the physically challenged, Environment protection etc. An ardent advocate of women's rights she believes in
equal rights for women and even performed the last rites for her father. She took to Storytelling a few years ago and
uses it to support causes she believes in .Off and on she has also been a broadcaster and TV interviewer and has
produced content for media houses on business, culture and cinema.
As part of the 16 Days Campaign, she created and narrated a story, “The Story Behind her Silence”, on male child
preference and the enormous impact it has on women, families and communities. The story can be accessed at:
https://www.youtube.com/watch?v=7VjCbiebG5k
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INDU BALACHANDRAN
SEXISM IN HUMOUR? IT’S NO JOKE

Indu Balachandran quit a cushy job in Advertising (Executive Creative Director, JWT) after 30 years, to pursue
another passion, Travel Writing (free travel, free hotel stays, free food!). Travel trips also give her plenty of trip-ups
to write about, and her humour columns appear regularly in The Sunday Hindu and other leading magazines. Her
first book, "Don't Go Away, We'll Be Right Back: The Oops & Downs of Advertising" was on the Odyssey and
Crossword best-seller lists. Her riotous rom-com novel "The Second Best Job in the World" is due for release early
2015.
As part of the 16 Days Campaign, Indu wrote an article, ‘Laughing Till it Hurts: The Thin Line Between Humour and
Sexism”, discussing the fine line that divides the two and the crossover from laughter to offense. It was published by
Women’s Web (http://www.womensweb.in/2014/12/humour-and-sexism-prajnya-16-days-campaign/) and was
cross-posted on Campaign Chronicle (http://prajnya16days.blogspot.in/2014/12/laughing-till-it-hurts.html).
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KHUSHBU SUNDAR
SPEAKING UP
ON SOCIAL MEDIA
As one of our G.E.M.s for the
2014 Campaign, actress,
television host and
producer Khushbu
Sundar posted several tweets on
gender violence. Providing
practical information on
identifying and addressing
various forms of gender-based
violence, Khushbu's tweets,
which were enthusiastically
retweeted, favourited and
commented on, demonstrated
the power of social media in
raising awareness and initiating
conversations.
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COFFEE AND CONVERSATION
LOOKING THROUGH A GENDERED LENS: THE MEDIA AND VIOLENCE
As part of the 16 Days Campaign, we held a Coffee and Conversation Session with senior women journalists in the
city to discuss gender sensitivity in the media and safety on the job, on and off-line for women. Kavitha Muralidharan
from India Today and Ramya Kannan and Zubeda Hamid from The Hindu were in conversation with the Prajnya Team
and touched upon a variety of issues related to gender violence and its depiction and coverage in the media across
all formats.
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KAVITHA MURALIDHARAN: QUESTIONING PATRIARCHY
Kavitha Muralidharan is Associate Editor of India Today and has previously worked as Head of the Reporting
Department at the Hindu and Special Correspondent at Deccan Chronicle. She has also worked at several other
leading publications including The Week, India Today and News Today. She has covered important developments in
politics and other spheres in Tamil Nadu and has written features on various issues including health, cinema,
literature, environment and human rights issues. Kavitha is the winner of the Press Institute of India - International
Red Cross award for humanitarian reporting in conflict situations for her coverage of the Sri Lanka war. She has also
authored several books in Tamil and English.

RAMYA KANNAN: FIGHTING IMPUNITY
Currently City Editor with The Hindu in Chennai, Ramya Kannan has been with The Hindu for nearly 17 years now.
One reason she has stayed is because she believes the paper remains, till date, the strongest mainstream news
organisation with a commitment towards covering development issues. And that's what she prefers to do: write on
health and development issues. These are inextricably intertwined with real issues at the grassroots - caste,
patriarchy, unemployment and poverty. Getting to the root of the problem is a challenge, every time. And after all
these years, she is still naive enough to believe that change, great change, is often facilitated by good journalism.

ZUBEDA HAMID: BREAKING THE SILENCE
Zubeda Hamid is a correspondent with The Hindu covering health and disability rights.

18

DHAMAYANTHI PRAVEEN
COUNTERING VIOLENCE WITH WORDS
Dhamayanthi wears many professional
hats and works as an executive
producer on television, radio jockey,
programme manager on radio, dialogue
writer in films and serials, music
manager, journalist and writer. She has
been an active part of all aspects of
media output on television and radio
including programming, marketing and
sales. She has been a part of several
popular media organizations across
formats including Pengal Malar
magazine, Puthiya Thalaimurai, Suryan
FM and Hello FM. She has written 7
books and more than 300 short stories
in Tamil which have been published by
leading popular and literary magazines.
Her books can also be found on the
syllabus of the Manonmaniam
Sundaranar University and Pondicherry
University.
As part of the 16 Days Campaign, she
conducted a bilingual creative writing
workshop, ‘Libi’ that focused on the
cathartic powers of penning down one’s
thoughts, especially in difficult times.
The workshop highlighted the power of
personal experience to inspire and
inform writing and its purgative ability.
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SRIRAM AYER
EXPLORING GV: AGENTS OF CHANGE
Sriram Iyer is the founder and CEO of
Nalandaway Foundation which works with
children from the poorest districts in
India, helping them raise their voices and
issues through theatre, visual arts, music,
dance, radio and films. Named by the
"Outlook Business" magazine as one of
the top 50 social entrepreneurs in India,
he has received numerous awards,
including the World Bank’s "South Asia
Development Marketplace" award,
"Architect of the future" by Waldzell
Institute, Austria, and the fellowship from
Ashoka.
As part of the 16 Days Campaign, Sriram
organized the first ever Men and Boys
Community Cafe. It was a brisk and
practical discussion on gender violence
and its many forms, from homes to
workplaces to the street and the
conversation centred on what can be
done to change how things stand and
what each of us, especially men, can do,
individually and collectively to make a
difference.
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N.SHEKAR
EXPLORING GV: FROM MYTHOLOGY TO THE WORKPLACE

N.Shekar brings more than 30 years of global experience as a veteran software industry executive with strong
background in engineering design, software product development and sales/marketing of products and services to
international markets. Most recently, he was the Vice President of Corporate Strategy and also served the role of
Managing Director for CDG India – A Boeing Company, after having worked in several leading IT companies. In 2001,
Mr. Shekar also co-founded a successful and the first ever VC funded software product company in India with
investment from Softbank Venture Funds.
As part of the 16 Days Campaign, Shekar organized a Prajnya Community Café with members of a Kamba
Ramayanam discussion forum. The conversation moved from women in mythology to women in workplaces to
discuss gender stereotypes and the cultural norms that influence attitudes and behaviour. The role of the
new Workplace Harassment Law in increasing awareness about sexual harassment and building systems that can
effectively intervene was noted. The group argued that it was important to put in place systems that help initiate a
culture of openness, ensure zero tolerance towards violence and help challenge prevalent notions about our
expectations of how women and men "should" be.
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JAYANTHI KARTHIKEYAN
EXPLORING GV: WHERE FREEDOMS END

Jayanthi Karthikeyan, a homemaker, experiences fulfillment in networking with people for a social cause that needs
attention. She is Coordinator of the DOS (Dal Oil Sugar) Movement, Chennai, since 1998, inspiring people to give and
share a little of their little. She is founder of Reiki Sadhana Kendra, Chennai, Trustee of Sri Ramacharan Charitable
Trust, Chennai, for implementation of Montessori Method of education in Kindergarten sections of 10 Chennai
Corporation schools and 7 Balwadis. Sadguru Gnanananda Social Citizenry Award 2011 was conferred by Manava
Seva Dharma Samvardhani Trust Chennai in recognition of her commitment and dedication in collecting dal oil and
sugar for the last twelve years.
As part of the 16 Days Campaign, Jayanthi organized a Prajnya Community Café. Many important questions were
raised and discussed during the course of a two-hour conversation including:
 Why are we squeamish to talk honestly about sex?
 Why are we so apathetic to the violence that surrounds us?
 Where do we draw the line between personal freedoms and our duties and responsibilities - as individuals,
citizens, professionals and members of a family unit?
 And why are these lines harder to blur for women that they are for men?
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NANDITHA PRABHU
POWERING THROUGH CHANGE: THE MYTHRI JOURNEY
Having been initiated into the realm of performing arts at a very tender age, Nanditha, daughter of Kalaratna
Kalamandalam Sugandhi, completed PG Diploma in Arts Management from the Madras Craft Foundation Institute of
Arts Management. Recipient of senior scholarship and junior fellowship in Mohiniyattam from the Ministry of
Culture, Government of India, she is a founding partner of "Mythri: Centre for Arts”, which caters to the overall
development of children through fine arts. She is a TEDx speaker. At present she is pursuing her research at Sastra
University, Thanjavur in dance under the guidance of Dr. Padma Subrahmanyum.

As part of the 16 Days Campaign, Nanditha worked with the children at the Mythri Centre for Arts to introduce
concepts such as inclusiveness, equality, safety and change. The exploration of these themes was through the idea
that everyone has many powers. The 5 powers the children at Mythri concentrated on were:
 To be oneself
 To exercise choice
 To make a difference
 To help others
 To imagine (and turn into reality) a better world

They choreographed many musical and dance pieces around these powers. These can be accessed at:
https://www.youtube.com/user/gritprajnya
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RINKU MECHERI
CYBER-SMART PARENTING

Rinku Mecheri is the founder of Chennai Volunteers, a social initiative that works towards enhancing awareness on
the role of individuals in society. It drives civic engagement by facilitating volunteers to make meaningful skill and
time contribution to beneficiaries and NGOs in a sustainable and meaningful way. The organization facilitates the
process of building a more supportive infrastructure for nonprofit organisations, and simultaneously enhances the
experience of volunteers and creates awareness on social issues.
As part of the 16 Days Campaign, Rinku hosted a discussion group on CyberSmart Parenting and how to equip
children to deal with online violence and more importantly, foster an open environment where kids feel comfortable
opening up to their parents when they do encounter violence.
Some of the topics that were discussed included:
 The online habits of both parents and children
 Cyber-bullying which includes abusive texts and emails, posting unkind or threatening images, videos or

messages on social media websites, inappropriate image tagging etc..
 Where to draw the line between what is private and what is public.
 The importance of digital reputations in securing higher education and career opportunities.
 The crossover from offline violence to online violence and its repercussions.
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SPOTLIGHT EVENTS
Spotlight: Gender Violence and Public Health was organised in partnership by FES India and Prajnya, over 2 Days,
November 27th and 28th 2014 and included the following programmes:
 A Doctor’s Panel Discussion on the Gender Violence-HealthCare Interface
 Healing the Hurt: A Public Forum on Medical Care after Sexual Assault
 Roundtable: The Gender Violence-Health System Interface - Practices, Guidelines and Protocols
Our resource people for the Spotlight Events were:
 Sangeeta Rege from CEHAT (Centre for Enquiry into Health and Allied Themes), Mumbai
 Dr.Rajani Jagtap from CEHAT (Centre for Enquiry into Health and Allied Themes), Mumbai
 Anuradha Kapoor from Swayam, Kolkata
In addition, we also ran a blog symposium on ‘Gender Violence: The Health Impact’ to provide a collection of
perspectives on the health care implications of sexual and gender violence which are featured on the GritPrajnya
Blog.
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A Doctor’s Panel Discussion on the Gender Violence-HealthCare Interface

On Thursday, 27th November, we kick started the spotlight events on gender violence and public health with a
Doctor's Panel at Sri Ramachandra University that shed light on the protocols and guidelines that exist to guide
medical professionals in screening and responding to gender violence as well as the mandated roles medical
professionals have to play in terms of law and policy.
The panel began with a presentation by Anuradha Kapoor of Swayam who made the case for getting gender violence
in all its forms on the public health agenda. She analysed NCRB records and quoted statistics to indicate that not only
are a disproportionate number of women facing violence in this country, but also that it has an enormous impact on
their physical, psycho-social and reproductive health. She identified the health system as one of the weakest links in
the service provider chain, where women are looked at as patients and injuries are treated without dealing with the
violence behind it.
Sangeeta Rege, Senior Researcher from CEHAT spoke next about the lacunae in implementing standardised
protocols for responding to domestic and sexual violence. Ms.Rege outlined a health sector model for sexual assault
that comprises of:
 Getting informed consent from the survivor for all procedures to be carried out.
 Implementing a uniform gender sensitive protocol which does away with insensitive practices such as the

two-finger test.
 Maintaining chain of custody for medico-legal evidence is critical.
 Standardised treatment guidelines should be followed including screening for STIs, pregnancy tests and
provision of emergency contraception within 48-72 hours.
 Providing psychological and social support. Serve as interface with police and other services.
Dr.Rajani Jagtap, Medical Officer at Rajawadi Hospital Mumbai spoke next about the Dilaasa Crisis Centre, a hospitalbased screening and response centre for violence against women. The Dilaasa Model comprises of comprehensive
training for doctors and other health professionals to respond to VAW and identifies signs and symptoms that are
suggestive of Domestic Violence for every department of the hospital. An integrated approach is also provided in
terms of outlining a standard proforma and treatment protocols.
Following the presentations, a serious discussion ensued about the barriers to providing hospital-based care in
instances of domestic and sexual violence including the safety of health professionals intervening in these cases.
For the full report: http://prajnya16days.blogspot.in/2014/11/report-doctors-panel-at-srmc.html
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Healing the Hurt: A Public Forum on Medical Care after Sexual Assault

On Thursday, 27th November, we held a public forum to discuss medical care after sexual assault. The forum was
organised to create awareness and disseminate information on survivor rights as well as mandated legislative and
policy protocols that outline the roles of medical professionals in responding to sexual assault and rape from a
therapeutic as well as medico-legal standpoint.
For the full report: http://prajnya16days.blogspot.in/2014/11/healing-hurta-public-forum-on-medical.html
In connection with the public health events, FAQ’s on accessing medical care after sexual assault
(http://prajnya16days.blogspot.in/2014/11/getting-medical-aid-after-sexual.html) and emergency first aid for acid
and burn attacks were prepared (http://prajnya16days.blogspot.in/2014/11/fire-and-acid-burns-first-aid-facts.html).
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Roundtable
The Gender Violence-Health System Interface—Practices, Guidelines and Protocols

As part of its 2014 16-Day Campaign Against Gender Violence, Prajnya, in association with Friedrich Ebert Stiftung
(FES), held a roundtable discussion on November 28, 2014 in Chennai. The roundtable was aimed at highlighting the
gender violence as a public health issue and the responsibility of health service providers in identifying, supporting
and treating survivors of gender violence. The roundtable featured presentations by Anuradha Kapoor of Swayam,
Kolkata, Sangeeta Rege of the Centre for Enquiry into Health and Allied Themes (CEHAT), Mumbai and Dr Rajani
Jagtap of the Brihanmumbai Municipal Corporation (BMC), Mumbai.
Participants at the roundtable included mental health, medical and nursing professionals as well as journalists and
activists. Each presentation was followed by a round of questions and sharing of expertise and experiences by the
participants, many of whom looked for guidance on ways in which they could identify and support persons affected
by gender violence within their realm of work.
The vulnerability of women living with mental illness to violence, the physician’s role in identifying persons affected
by violence and the lack of sensitive training provided to medical and nursing professionals in dealing with gender
violence are some of the issues that came up for discussion. The outdated notions describing the physical signs of
sexual assault as in some medical textbooks in India were brought up and the effect of such misinformation on the
quality of service provided to survivors of sexual violence was highlighted.
For the Full Report: http://prajnya16days.blogspot.in/2014/11/the-gender-violence-health-system.html
28

Blog Symposium: Gender Violence: The Health Impact
One of the significant aspects of the Prajnya 16 Days Campaign against Gender Violence is the creation of an indexed
source of online material that serves as a compendium of different perspectives on a given issue. This year we put
together a series of blog posts that address the health impact of gender violence and make the case for getting
gender violence onto the public health agenda. Over the course of the 16 days, we shared a series of posts that
examined different aspects of the health impacts of gender violence, that reinforced the various responsibilities that
healthcare providers have and drew attention to the different protocols that exist.
Here is a list of the posts:
 Introductory Post – by Anupama Srinivasan
 Getting Gender Violence on the Public Health Agenda – by Anupama Srinivasan
 Child Marriage as Gender Violence: Social and Health Consequences – by Mouli Banerjee
 The Gendered Nature of Acid Attacks – by Vaibhav Gupta
 Immediate Medical Care for Burn Victims – by Rishabh Raj
 Female Genital Mutilation in India – by Zubeda Hamid
 Menstuation: A Biological Process or A Bleeding Curse – by Aparna Gupta
 Sexual Assault, HIV/AIDS and other STIs – by Jaya Shreedhar
 Responding to Domestic and Sexual Violence: An Emergency Health Care Model – by Diksha Choudhary
 Discriminatory and Prejudicial Medical Practices: An Instrument of GV – by Ragamalika Karthikeyan
 Gender-Based Violence and LGBTQI Communities – by L.Ramakrishnan
 Adopting a Survivor-Centric Attitude to Medical Care – by Aparna Gupta
 Child Sexual Abuse and Health Care Systems – An Interview with Vidya Reddy – by Meera Srikant
 Role of Forensic Evidence in Accessing Justice – by Sheila Jayaprakash
 Training Health Workers to Respond to Gender Violence: The Dilaasa Model – by Rashi Vidyasagar
 Sexual Violence in Conflict and Access to Medical Care – by Swetha Shankar

They can be accessed at: https://gritprajnya.wordpress.com/category/grit-journal/2014-16-days-campaign-blogsymposium-gender-violencethe-health-impact/
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CORPORATE CAMPAIGN PARTNERSHIP
The Corporate Campaign Partnership is a volunteering commitment through which we invited various corporate
entities across Chennai to associate with Prajnya and become a part of the 16 Days Campaign. This year our
corporate partners included Avtar, CDG, EZ Vidya, RR Donnelly, Sandy’s Chocolate Laboratory and Sundari Silks and
they all undertook to:
 Distribute ‘Call for Help’, a listing of all distress services in Chennai.
 Display ‘Call for Help’ Posters prominently in their office spaces.
CFH can be accessed at http://www.prajnya.in/chennaihelplines.htm. A total of 7,500 CFH pamphlets and 60 CFH
posters were provided for distribution.
A note from Chitra Ravi, Founder & CEO EZ Vidya:
We, at EZ Vidya believe that a humane approach & sensitivity to fellow beings are the most vital aspects for
a peaceful society, where there is mutual respect and acceptance. Gender sensitivity is an important element
even in education, the business we are in!
Prajnya creates awareness and works on empowering individuals to understand Gender sensitivity as well as
sensitive topics like gender violence. We believe that our workplace should be harmonious, devoid of any
gender discrimination and of course with a big NO to gender violence of any kind. So, Prajnya became our
natural partner in creating a highly sensitive workplace. Thanks Prajnya!

A Community Café at EZ Vidya
Exploring GV—Learnt Violence, Taught Equality
As part of the Corporate Campaign Partnerhip, we co-hosted a Community Café at EZ Vidya. We sat down with a
mixed group of people of different ages, gender and experiences but with a common passion for education. As
people engaged in re-defining the way teachers teach, children learn and content is shaped, the conversation
followed three main themes:
 The Gender Stereotyping that steers
children towards certain hobbies, activities and
careers as appropriate for their gender and the
subsequent consequences for children of all genders
was discussed at length. For example, men are often
pushed towards Engineering or Management to
gear them to being breadwinners and denying them
avenues to pursue their passions and women are
stripped of responsibilities and choices in this
regard, leaving them free to choose careers in the
arts or sciences but simultaneously denying them

equal opportunities.
 A large part of the discussion focused on how children can be raised and taught in gender-sensitive and
gender-equal ways. EZ Vidya's work on re-shaping curriculum was also highlighted. In their new social
studies books for primary classes, men and women are both portrayed as heads of families and both have
careers and do housework. The family is explained as a collaborative unit and no gender-specific roles are
assigned, thereby challenging stereotypes that we often take for granted, such as mothers cook and fathers
work.
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ROUNDTABLE ON GENDER VIOLENCE AND POLICY
A CONVERSATION WITH POLICY MAKERS

As part of the 16 Days Campaign, an informal forum on Gender Violence and Policy was organised with 12 senior
members of the civil services from state and central departments ranging from Land Administration, Forestry, Police,
Sarva Siksha Abhiyan and the Pudhu Vaazhvu (New Life) Project to name a few.
The following points of discussion emerged:







It was placed on record that while India has terrific laws to counter almost every kind of violence (the only
serious exceptions to this being marital rape and honour killings) problems with implementation remain. A
discussion on how compliance can be ensured followed.
The differences in outlining an individual/departmental implementation of GV policy as opposed to a
national, government-wide policy were discussed.
Despite the acts and laws that exist, the serious need for sensitization programmes and community
engagement to foster a change in attitude was recognized and remained a recurring theme that was
reinforced all through the meeting.
The meeting concluded with the idea of an ECR Model - 'Educate - Counsel - Reprimand', that would allow
attitude changes to go hand in hand with mandatory systems.

The full report can be found here: http://prajnya16days.blogspot.in/2014/11/gender-violence-policyconversation.html
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#GBV TWITTER TEACH-IN
This year, as part of the 16 Days Activism against Gender-Based Violence Campaign, the Centre for Women’s Global
Leadership at Rutgers University hosted a Teach-In on Twitter to strengthen awareness about the linkages between
GBV and Militarism, share information, stories and resources on marginalized groups and examine the complicity of
state and non-state actors in perpetrating gender-based violence.
Prajnya was invited to participate as a convener in this Teach-In by sharing information and resources on our work.

Here is a link to the tweets: https://storify.com/prajnya/2014-prajnya-16days-campaign-gbvteachin-on-militar
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THE 2014 CAMPAIGN TEAM

Swetha Shankar, Campaign Coordinator
Anupama Srinivasan
Santha Nallathambi
Swarna Rajagopalan

Volunteers
Archana Venkatesh
Jyothi K
Meera Srikant
Nithila Kanagasabai
Preeti Shekar
Priya Raju
Ragamalika Karthikeyan
Ramesh B
Ranjitha Gunasekaran
Shakthi Manickavasagam
Subhashini Selvanathan
Uma Vangal
Vasughi Adityan
Vignesh Rajendran
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STAY IN TOUCH WITH US!

During the Campaign Season
Email: prajnya.16days@gmail.com
Web: http://www.prajnya.in/16days.htm
Blog: http://prajnya16days.blogspot.com
Facebook: http://www.facebook.com/prajnya16dayscampaign
Twitter: @prajnya

Beyond the Campaign Season
Email: prajnyatrust@gmail.com
Web: http://www.prajnya.in
Blog:
http://gritprajnya.wordpress.com/
http://keepingcount.wordpress.com/
Facebook: http://www.facebook.com/prajnyatrust
Twitter: @prajnya
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